


Agenda
• Introductions

Accuity social story – where we are at….

• Principles of social selling 

• ICIS social media case study / Dan Barnard; James Averell & Benjamin Devoise

Break: 5 minutes  

Social media tools 

LinkedIn – growing you – growing Accuity + team task 

Twitter tactics & strategies + team task 

What can YOU do on social…

Break: 5 minutes

What are the competitors doing on social + discuss examples 

How can you use social media? Round up + team task / discussion

Competition



Enough about me…. Who are you?



A message from Hugh



ACCUITY

Top Level

BLOG

NRS

Brand ‘divisional’ 
Level

FircoSoft

Accuity Individuals

Accuity social story

https://twitter.com/babs76_


Events/Tradeshows

Types of Posts – Social Media

Articles / News / 

Blog / Free Content

Products / Services
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Top 10 Posts by Accuity on Social



Types of social media connections….



Principles of Social Selling 





Early bird catches the worm….



Blow the competitors out of the water……





Tactics & strategies for using social media

1. Use social media to break the ice

2. Leveraging on social media for warm referrals

3. Catching new opportunities with social media



How the ICIS Sales team are using social media…

Dan Barnard 

Global VP 

ICIS Sales

CASE STUDY

James Averell

ICIS European 

Sales Manager

Benjamin Devoise

Account Manager

ICIS



www.icis.com

“Why care, why share?”



www.icis.com



Adopting a social strategy

1. Identify champions

3. Track activity

4. Create competition

2. Agree actions

• Clean up profile
• Expand network
• Start posting!*
• Start following

*“Why care, why share?!”



www.icis.com



www.icis.comROI



www.icis.com

Vision Statement
To create a highly profitable Automotive division within 

ICIS. Working alongside industry leaders to develop 

needs based product propositions and analytical 

services for both Automakers and their supply chain. 

This starts with knowing your audience. 

Do you really know who you are you talking to?

Real life scenario – ICIS Automotive



www.icis.com

The importance of social media in developing ICIS Automotive



www.icis.com

• Claims he needs a one-off 
piece of data

• One feasibility study 
needs be done internally

• Tight deadline on his end

• Looked like any deal was 
off

• No visibility within JLR

So… Where does Simion fit in the hierarchy?



www.icis.com

Hierarchy has never been so important…

Cost Engineer 
(Polymers) 

Simion Constantin

Cost Engineer 
(other chemicals)

Cost Engineer 
(other chemicals)

?????



www.icis.com

• Overlooks the team of 
cost engineering

• Understanding of the 
value ICIS can provide

• More influence in the 
decision-making process

• Transparent discussion

• Value-based pricing

Strong buying signals!



www.icis.com

Results?

• Increased brand recognition

• Found the mid-level influencer

• Foot in the door at JL

• Shortened sales cycle by finding the right person

• £3,000 sale straight away + further opportunities





Using social media tools the 

right way



The big 2 social media tools



Tips for a Powerful                      Profile
1. Sell Yourself – Your headline should be catchy

2. Don’t forget to mention the industry you work in

3. Professional photograph

4. Build your summary using the right keywords

5. Add rich media to make your profile stand out

6. Always be precise in your job description

7. Reorder your “Top Skills” to your advantage

8. Join relevant groups that will be featured on 
your profile

9. Don’t forget to add any volunteering experience

10. Clear call to action - how do they contact you?







Let’s play a game!
Brand you, Brand Accuity

Instructions: 
1. Find  5 ways you can optimise your 

LinkedIn profile 
2. You have 10 minutes 
3. Report back

#Accuity



• Add @ authors twitter names for example @Accuitytweets

• Add relevant #Tags (hashtags categorise Tweets by keyword for 

search – gives content more exposure & makes it easier to track 

mentions)

• Retweet content, such as Accuity blog content

[Positive / comment about ‘Free Article Title’ 

www.example/news/

by @twitterhandle #relevanthashtag]

http://www.example/news/


The quickest and easiest way to develop a relevant 

Twitter community that grows your company / profile is 

to find thought leaders, industry experts, and build 

relationships with them through comment & free content 

[Comment / link to free content or relevant 

landing page on Accuity

http://www.accuity.com/blog/

#relevanthashtag] 

http://www.accuity.com/blog/


As twitter is a two 

way conversation 

asking questions 

relevant to your 

followers, such as a 

question linked to 

an article or content 

piece; topic or 

debate within the 

industry -

generating 

engagement! What are the key challenges facing real 

time payment systems? 

#Accuity http://www.accuity.com/blog/



The option to retweet others on twitter 

is always a quick win, but, as and 

where applicable selecting the QUOTE 

TWEET option allows you to add 

comment & thought & ultimately 

further engagement 

Your comment MT 

@twitterhandle their comment



Use hashtags to categorise Tweets by 
keyword: People use the hashtag symbol # 
before a relevant keyword or phrase in their 
Tweet to categorize those Tweets & help them 
show more easily in Twitter Search. 

Once you hashtag a word on Twitter (and 
other social media platforms), all account 
users can see it when they search on the social 
platform, even those that don’t yet follow you 
& visa versa. 

Look for what is trending on twitter, & get 
involved in the conversation using the relevant 
hashtag. 





1. Take a news or blog story – read it & think what are the main keywords, 

or as we say in social media hash tags.  Example #Accuity

2. Write a 140 character worded tweet adding the relevant #tag or #tags

3. When everyone is ready – read back to the group the tweet that you 

would post & lets see if we can guess the hashtags that you have used….

Would we find the tweet in twitter search?

Hash Tag game – what's the story in a #tag? 



Tips for Posting on Social Media 

1. Be Valuable – share / repost Accuity free content 

2. Be Brief 

- 50 Character Headline

- Active voice – Accuity

- Short description

3. Credit your sources ‘Accuity posted’ @AccuityTweets

4. Embrace #Hashtags

5. Spread posts throughout different time zones – and repeat posts

6. Join relevant groups / follow companies  ! Check they’re a reputable account first

7. Follow your customers’ companies

Connect, Connect Connect…



Content you can share… Accuity Marketing News

Social messages you can post…

Announcements…

Upcoming events & marketing materials



What content can you share… Accuity Blog

Accuity Blog: launched July 2015 
http://www.accuity.com/blog/

http://www.accuity.com/blog/


Managing Social in 10 Minutes per day

• Check the main Accuity social streams and 
competitors streams – what's the buzz of the day?

• Like; share, retweet Accuity posts 

• Like; share, retweet industry thought leader posts

• Comment, like & share prospects’ & customers’ posts

• Post whitepapers; blog content & other helpful 
information to any relevant groups that you have 
joined 



Who to Follow: Accuity Employees
Hugh Jones Henry Balani Tom Kestler

Head of Innovation, 
Accuity

https://www.linkedin.com
/in/henrybalani
@Hbalani

Product Manager, 
Accuity

https://www.linkedin.co
m/pub/thomas-
kestler/57/753/a63
@TomKestler

Nina Kerkez Oriana DeRose Ashton Russell

VP of Sales, NRS

https://www.linkedin.co
m/in/oriana123
@Oriana_NRS

Business Development 
Manager, NRS

https://www.linkedin.co
m/in/ashtonrussell
@Ash_NRS

Imogen Nash Barb Kalicki Marie Renoux

Marketing, NRS

https://www.linkedin.com
/in/bkalickimba
@babs76_

Marketing Coordinator 
& Executive Assistant, 
FircoSoft

https://fr.linkedin.com/i
n/marierenoux/en

Marketing, Accuity

https://uk.linkedin.com
/in/imogennash

Business Solutions 
Specialist - FCKYC

https://uk.linkedin.com/
in/kerkez
@NinaKerkez

CEO - Accuity

https://www.linkedin.com
/pub/hugh-
jones/2/388/a93

https://www.linkedin.com/in/henrybalani
https://www.linkedin.com/pub/thomas-kestler/57/753/a63
https://www.linkedin.com/in/oriana123
https://www.linkedin.com/in/ashtonrussell
https://www.linkedin.com/in/bkalickimba
https://fr.linkedin.com/in/marierenoux/en
https://uk.linkedin.com/in/imogennash
https://uk.linkedin.com/in/kerkez
https://www.linkedin.com/pub/hugh-jones/2/388/a93


Who to Follow: Thought Leaders

Ben Singh-Jarrold Andrea Howe Robert W. Mann, Jr.

Global Marketing

@BenSinghJarrol1

Author, Speaker, 
Educator

https://www.linkedin.co
m/pub/andrea-
howe/0/105/22a
@AndreaPHowe

Principal at R.W. Mann & 
Company, Inc.

https://www.linkedin.co
m/pub/robert-w-mann-
jr/0/687/2b7
@RWMann

Eric A. Sohn, CAMS John Byrne Jacco De Jong

Director of Business 
Product at Dow Jones Risk
https://www.linkedin.com
/in/ericsohn
@Eric9to5

Association of Certified 
Anti-Money Laundering 
Specialists
https://www.linkedin.com
/pub/john-
byrne/8/93/764
@jbacams2011

Commercial Director at 
Tradewiz, Netherlands
https://nl.linkedin.com/pu
b/jacco-de-
jong/1/1b9/b40

Who do you follow?

https://www.linkedin.com/pub/andrea-howe/0/105/22a
https://www.linkedin.com/pub/robert-w-mann-jr/0/687/2b7
https://www.linkedin.com/pub/john-byrne/8/93/764
https://nl.linkedin.com/pub/jacco-de-jong/1/1b9/b40


Who to Follow: Groups

Trade Finance

Global Corporate 
Fraud & Compliance 
Professionals 

Who do you follow?



Who to Follow: Companies

Who do you follow?
Global Corporate 
Fraud & Compliance 
Professionals 



What are competitors doing on Social?



Accuity / FircoSoft compared to Competitors
Company Twitter LinkedIn Facebook YouTube

Accuity 443 Followers 2,028 Followers 0 0

Thomson 
Reuters

111,000
Followers

585,832 Followers 124,000 
Likes

4,218 Followers

Experian 6288 followers 70,934 followers 0 0

Swift 8334 followers 22,574 followers 0 0

Company Twitter LinkedIn Facebook YouTube

FircoSoft 177 Followers 1,110 Followers 119 Likes 12 Followers

Thomson 
Reuters

111,000
Followers

585,832 Followers 124,000 
Likes

4,218 Followers

EastNets 697 Followers 4,582 followers 7606 Likes 20 followers

Nice Actimize 643 Followers 4,015 followers 2516 likes 30 followers



Case Study: How Ashton Russell on NRS has used social…

“I’ve posted about the IACCP (Investment 

Adviser Certified Compliance Professional) or 

the conferences, someone has clicked 

on my post, read some information, navigated 

on their own to company website, read some 

more info, and then bought the product from 

the website”.  

How do I know this? When the individual has purchased something 
online, they list “LinkedIn Group” as a “How did you find out about us”. 

I’ve spoken later on the phone with these individuals and yes, they 
said from my post.

– Use LinkedIn to look up prospects you’re calling on.  

– See who they’re connected with (look at mutual 
connections) and connect with them.  

– This way when they get an email or voicemail from you, and 
choose to ignore it, maybe 3 day’s, a week, a month later 
they see something interesting you’ve posted in a group and 
think… That name looks familiar, let me go back and read 
his message… 

– It’s about building credibility and building another 
communication door to open. 

People don’t want to be 

sold to

They want to make the 

decision on their own.  

You can lead them down 

the path to make their own 

choices. Help them make 

the right decision and work 

with you!

Social Media allows them to 

do their own research and 

then make that decision. 



Ashton Russell: How often & what I post?

As often as you like, but not too much.

– Posting too much content will 
cause others to start ignoring your 
voice.  This will defeat the purpose.

Start by posting an interesting article 
you’ve read from a credible source in a 
group or two & in your feed maybe once 
every 3 days or so. 

– Be sure to think of a short, catchy 
title. Especially when promoting 
your own offerings. (See Example) 

– DON’T only post about your 
company. People will think you’re 
an advertising robot. Social media 
is exactly that, Social Interaction 
and thoughtful collaboration. I post 
about our company maybe 1 out of 
every 7-10 posts.

– This shouldn’t take more than 5 
minutes.



Competition!
BlogJacker of the month

Instructions:
1. Find an Accuity Blog Post

(other content may apply)
2. Tweet / Post about it on   

LinkedIn / Twitter
3. The person with the   most 

likes; comments, retweets  
and / or shares wins!

Send post engagement proof 
to: lara.mcnamee@rbi.co.uk
End date: 31 August 2015

mailto:lara.mcnamee@rbi.co.uk





